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ABOUT 

PURPOSE 
The purpose of DIDI500 is to engage Florida's teens in a statewide challenge that will not only build 

teamwork and creativity, but introduce them to the manufacturing industry, show competitors (and their 

families) the wonderful careers out there, and broaden the awareness of manufacturing to participants, 

educators, and parents. Let's face it: Building stuff and racing things is cool...if we can show just one 

student how to transition that passion into a career, the project will be a success! 

BARRIERS 
The Manufacturers Association of Florida (MAF) has worked very diligently to remove as many barriers 

as possible for competitors, educators, and manufacturers to participate.  

Financial: All project materials must be recycled and no kits will be allowed. Judging is based on video 

submissions and sales packages (flyers, photos, etc.) and you do not need to travel in order to compete. 

There is no enrollment or participation fee. 

Experience: Neither educators nor students are required to have a background in robotics, design, or 

manufacturing to participate. Each team will be assigned a regional manufacturer to act as a source of 

knowledge and guidance. We want to see what you can do on your own, so this competition is all about 

you! 

Ability: This competition has no restrictions on ability and we welcome all teens who are interested to 

participate. Manufacturing has so manyfacets, there is a place for all students to join and contribute. 

Eligibility: If you live in Florida, are of middle or high school age, and are interested in 

competing…Congratulations, you just qualified! DIDI500 has no qualification period, strict eligibility 

requirements, elimination rounds, or other hoops to jump through. 

The DIDI500 seeks to bring out students’ passion for designing, building, promoting, selling and working 

on a team. There are tremendous career opportunities available in manufacturing and we hope to spread 

awareness of the industry one student at a time! 

  



RESOURCES 

OVERVIEW 
The MAF Workforce & Education Committee will act as the primary source of contact and policy maker 

for the DIDI500 competition. All participants, sponsors, educators, and competitors should contact the 

MAF main office for any questions related to the Florida’s DIDI500.  

 

MAF Main Office 

Hours of operation: 9:00am-5:00pm EST 

Email ABowen@MAFMFG.com 

Phone 850-402-2954 

Website www.MAFMFG.com 

Mailing Address 1625 Summit Lake Dr. #300 

Tallahassee, FL 32317 

 

NOTE: Please be sure to check these website locations often during the competition to ensure that you 

have the latest information! 

In addition, we recommend visiting the DIDI500 Competition webpage at www.MAFMFG.com/DIDI500 

to find answers to basic questions. 

EMAIL 
Email blasts are sent to student participants, educators, and team sponsors with important competition 

guidelines, updates, and deadlines. The email address, ABowen@MAFMFG.com, should be added to your 

whitelist to ensure you receive all communication from MAF.   

SOCIAL MEDIA 
All photos, videos, and content created in conjunction with DIDI500 may be used on Twitter, Facebook, 

MAF website, and/or internal MAF communications. You are encouraged to follow MAF on Twitter 

@MfgAssocFL and like MAF on Facebook at MAFSocial.  
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TEAMS 

ELIGIBILITY 
The DIDI500 competition is open to all middle and high school teens in the state of Florida. All students 

must submit their individual name to MAF no later than September 1, 2016 in order to be placed on a 

team. Individual students seeking team assignments will be placed with the closest team within their 

region. If no teams are available within the region, the student will be notified.  

If a team forms with a minimum of four (4) members and does not need assistance with placement, all 

names and contact information may be submitted to MAF by one representative no later than September 

1, 2016.  

Teams must contain no less than 4 students. Each team will be responsible for organizing their roles and 

duties within their build.  

Teams will be announced at www.MAFMFG.com on September 2, 2016.  

EXPECTATIONS 
Teams will be expected to satisfy the following criteria: 

 Throughout September, meet with your regional team and sponsor to design, build, and test a 

vehicle which abides by the competition guidelines. 

 Throughout October, participate in and attend Manufacturing Month events with your team 

and/or sponsor to showcase your build and educate others in your region on your awesome talent 

and skills! (This is when you get to show off!) 

 Use the Deloitte Tracking Survey to capture engagement data at all events the team participates in 

during October.  

 Make a video submission on your best race and submit to MAF for judging. 

 Create a sales flyer and marketing materials to sell your product in the MAF Annual Marketplace 

to hundreds of successful manufacturers in November. (Attendance is not required) 

 Brag to all your friends what you were able to accomplish! 
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SPONSORS 

ELIGIBILITY 
All sponsors must be a Florida manufacturer with an interest in expanding community relationships and 

increasing awareness of the industry with students. All interested manufacturers must submit their name 

to MAF no later than September 1, 2016.  

Teams and sponsors matchups will be announced at www.MAFMFG.com on September 2, 2016.  

EXPECTATIONS 
Sponsors will be expected to satisfy the following criteria: 

 Throughout September, meet with your regional team to offer support for their design, build, and 

testing. 

 Ensure your team stays within competition guidelines and submit an attestation to this effect to 

MAF no later than November 7, 2016.  

 Offer a physical location for the team to meet, resources, and advice if needed. 

 Throughout October, participate in and attend Manufacturing Month events with your team to 

showcase their hard work and your commitment to the community. 

 Help the team make a video on their best race and submit to MAF for judging no later than 

November 7, 2016. 

 

JUDGING 

JUDGE’S CHOICE 
The MAF Committee will review all submitted videos and attestations against the competition guidelines 

from November 8-15, 2016. The Committee will vote on the top contender based on build performance, 

adherence to competition guidelines, and community involvement. The winner from this round will be 

selected at the MAF Committee meeting on November 15, 2016. 

FAN FAVORITE 
Submitted entries will be displayed at the MAF Annual Summit & Marketplace in Gainesville, Florida on 

November 15-16, 2016. Attendees will be provided ballots to cast their vote for their favorite team based 

on video submissions. Each attendee will be allowed to vote for 3 teams. The team with the highest 
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number of votes will be selected as the Fan Favorite. In case of a tie, the MAF Committee will review the 

contending teams and select a winner. Ballots will only be collected through 5:00pm EST on November 

16, 2016.  

MARKETPLACE LEADER 
Submitted entries will be displayed at the MAF Annual Summit & Marketplace in Gainesville, Florida on 

November 15-16, 2016. Attendees will be provided tickets to make mock purchases in the Marketplace 

based on the team’s design, sales promotion, and marketing materials. Each attendee will be allowed 5 

tickets and may spend them at their discretion. (All for one team, split between two teams, one ticket for 

five different teams, etc.) The team with the most tickets will be selected as the Marketplace Leader. In 

case of a tie, the MAF Committee will review the contending teams and select a winner. Purchases must 

be complete by 5:00pm EST on November 16, 2016. 

One winner from each category will be announced at the President’s Banquet on November 16, 2016. 

Teams are not required to be present but sponsors are encouraged to attend. Each category includes a 

$1,000 prize, payable to the team organizer (school or club) and a team trophy. If the team is not present 

to accept the award, the sponsor may accept the trophy on their behalf. If neither the team nor sponsors 

are present, a regional representative may accept the trophy on the team’s behalf. Monetary prizes will 

be mailed following the MAF Annual Summit & Marketplace.  

GUIDELINES 

Each team must adhere to the following guidelines. Sponsors are responsible for overseeing that each 

team designs, builds, and performs in accordance with these parameters. Failure to do so may be grounds 

for disqualification.  

1. Each team must consist of a minimum of four (4) students. Students must be Florida residents, of 

middle or high school age. All teens are allowed to participate, regardless of enrollment in public, 

private, or charter school, career academy, juvenile detention center, home school, virtual school, 

or other means of educational training in the state of Florida.  

 

2. All teams must create an original design for a robotic vehicle. 

 

3. The build shall be made from recycled materials and scavenged parts. No funds should be spent on 

materials for the build. Sponsors are permitted to allow teams to source parts from facility scraps 

as long as parts are not currently in use or “loaned” for the purposes of the competition. Kits will 

not be provided or allowed. 

 

4. The build should highlight energy conservation as a power source. 



 

5. Robotic vehicles must be able to travel a minimum of 500 centimeters (16.4 feet). This must be 

demonstrated in the team video submission. 

 

6. Teams may seek guidance, input, and direction from sponsors but only students will be permitted 

to build.  

 

7. Any design changes and tweaks for performance must be completed by October 31, 2016.  

 

8. Video submissions and sponsor attestations must be received by MAF no later than 11:59pm EST 

on November 7, 2016.  

 

9. Videos should be no longer than 2 minutes in length. Teams should include their best performance 

of a 500 cm race in the video submission. All videos should introduce the team and highlight the 

recycled products and clean energy used in the build.  

 

10. Teams shall engage with their peers and community in October to promote their build and 

upcoming competition. Peer to peer opportunities are encouraged. Each engagement with an 

elementary school class or school function will yield bonus points for the team in the Judge’s 

Choice category.  

 

11. At all engagement opportunities, the team must designate one member to track survey data for 

the event. The MAF Committee will provide tools and instructions for survey collection, the team 

is only responsible for soliciting the survey and reporting data back to MAF. 

 

12. Each team shall submit a sales flyer, any marketing material, and photos of the build and of the 

team, to MAF no later than November 7, 2016. This package will be used to display the team’s 

build at the MAF Annual Marketplace for mock purchases. The Marketplace Leader category will 

be judged solely on the sales package provided by each team.  

 

DEADLINES 
September 1, 2016: All interested students and manufacturers must submit their names to MAF. 

September 1, 2016: Competition officially launches! 

September 30, 2016: All designs and builds should be completed. 

October 31, 2016: Teams must promote their work and test their build, making any necessary revisions. 

November 7, 2016: Video submissions, sponsor attestations, and sales packages must be received by MAF  

November 16, 2016: Judging will take place and winners will be announced.  



COMMUNICATION 

WHO TO CONTACT 
For all times during the competition, MAF is the primary source of contact. Any questions about the 

competition, guidelines, or judging may be directed to Amanda Bowen at ABowen@MAFMFG.com or 850-

402-2954.  

MAF is committed to providing an educational and engaging environment for all who participate. We 

strive to attract students, educators and manufacturers from a variety of cultures, backgrounds and life 

experiences.  

MAF shall not commit or permit discrimination or harassment on the basis of genetic information, race, 

color, religion, age, sex, disability, gender identity/expression, sexual orientation, marital status, national 

origin or veteran status in any capacity.  MAF will not commit or permit retaliation against an individual 

who complains of discrimination or harassment or an individual who cooperates in an investigation of an 

alleged violation.  
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